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The GEO. W. CHILDS 5c. Cigar is beyond dispute the most 


marvelous success of the age. 


Just look at the way the sales have grown: 
Geo. W. Childs cigars sold in 1894 
Geo. W. Childs cigars sold in 1895 
Geo. W. Childs cigars sold in 1896 
Geo. W. Childs cigars sold in 1897 
Geo. W. Childs cigars sold in 1898 


GEO. W. CHILDS cigars sold in 1899 


For the last two months the sales have been at the rate of 7§,000.000 a year. 
We hope to so increase our facilities that for the year 1900 we can make our sales a full 


ONE HUNDRED MILLION CIGARS. 


_.~ It has never been a question as to how many GEO. W. CHILDS 5c. cigars could be sold. 
"but how many we could manufacture, for we can always sell more than we can make. 


|. It is a GENEROUSLY.GOOD record that no other cigar can equal. The 
J :quality of the cigar is the secret of its success. 

' §. METROPOLITAN TOBACCO CO., HARBURGER, HOMAN &‘'CO., 
srw DISTRIBUTORS. ; : MANUFACTURERS. ; 
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THE NEWEST 


TURKISH GIGARETTE 


ABSOLUTELY NON-POISONOUS, 


GOLD and SILVER. 


‘I'be latest invention in Cigarette 
Wrappers is a wrapper 


Made of Precious Metal. 


It overcomes the disagreeable odor 
caused by the burning of the paper 
in the common cigarette and leaves 
nothing but the full bouquet and 
aroma of the tobacco. The smoker 
experiences no unpleasant taste, nor 
throat irritation. The cigarette will 
not stain the fingers as the wrapper 























A Scientifically Pure Wrapper 





Price 25c. 








coatains no carbolic acid, which isa 
necessary element in the manufacture 
of all paper. The ashes will not drop 
off, as they remain encased in the 
AVifl VE _— ie the cigarette will not stick 
ay Jt 19 ps. 
comeatis oe 

The tobacco is the finest grade 
of Turkish ever imported into 
the American market, and is per- 
fectly blended by one of the best 


Price 20c experts Inthis country. . .° - 








Richmondsi..Cigarette Co. 


— INCORPORATED — 


GENERAL OFFICES: 213-215 West 20th Street, New York. 
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Please mention Tir Crcar Store MAGAZINE to advertisers. 
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A SQUARE BUSINESS PROPOSITION... 


THAT ALL INTELLIGENT RETAILERS ARE TAKING ADVANTAGE OF 


1000 Gum me a: eee , 00 


The Cigar Store Magazine 


WE WILL GIVE YOU FREE 


cis. 
1000 First-Quality Gummed Labels of your name, 


business, address, etc., with a year’s subscription 


to The Cigar Store Magazine at One Dollar. *. *. 


The labels or stickers alone are worth more to you, and by using them it will 
advertise your store and increase your regular trade. The Cigar Store 
Magazine will keep you posted on just what you want to know, as it is issued 
solely in the interest of and especialiy adapted to the needs of ‘‘ The Man Behind the 
Counter.” Our Window Dressing and Store Advertising Department will be 
worth many dollars a year to you, and by reading a copy of the MaGazinE you will see 
that it is exactly what you have always wanted and that you cannot invest One Dollar 
to better advantage—it will pay you a hundredfold, 
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You can use these little business-bringers in a thousand 
na ways-—stick ’em on boxes of Cigars, Cigarettes, Matches, etc. 
a SCHULTe, ane heen your name constantly before smokers in your city. 
" We use the best Gummed Paper (in assorted colors), so they 
Cigars and Tobacco, will not stick together, break or curl-they are plainer, 

haadier, cleaner and more showy than a rubber stamp, ard 
39 Park Row, cin be used in many places at the sametime, They canalso 
be used for price-marks, and on paper and envelopes. We 

NEW YORK. furnish them in 0 1¢ size only, as shown, andin about five 
assorted colors. No variation of size or color is possible. 
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EXACT SIZE 
Our Label Printing Department turns labels out by the hundreds 
of thousands and will furnish them to subscribers at lowest prices, as 
follows : 


3,000 Gumm:2d Labels, with a year’s subscription, $2 20 
6,000 Gammed Labels, with a year’s subicription, $3.00 
10,000 Gummed Labels, with a year’s subscription, $4.00 


CASH TO ACCOMPANY ALL ORUERS. 
Simply send us what reading you want in your label (the less it contains the 


better it will look) with money or express order, and be sure to \write plainly, giving 
full address. Labels are forwarded by prepaid mail in about 2 to 3 weeks. 


THE CIGAR STORE MAGAZINE, 


| wy yp nol Times Building, New York. 
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‘Henry Clay »* Bock & Co. 


— LIMITED — 
Che Havana Cigar and Tobacco Factories, Limited, Havana, Cuba. 
PAID UP CAPITAL, $7,000.000 GOLD. 


CIGAR FACTORIES: | CIGARETTE FACTORIES : 
Henry Clay, Bock & Co., La Inti- Henry Clay, Bock & Co., La Espano- 
| 





midad, La Espanola, La Corona, la, La Legitimidad, La Honradez, 
Estella, La Rosa de Santiago, 
La Flor de Naves. 


Anaual Output ...Over 85 090 000 Cigars. Aanual Outpat. . . . 1,200,000,000 Cigarettes. 


ADDRESS ALL COMMUNICATIONS TO ms 


La Corona, La Hidalquia, 
El Comercio. 


FERDINAND HIRSCH, 32 Broadway, NEW YORK. 


Cable Address: ‘‘CL4YBOCK ’’ New York. 
Sole Representative for the United States and Canada. 


LONDON OFFICE: HAVANA OFFICE: 
Dashwood House, 9 New Broad St. obec 
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KEY WEST HAVANA CIGARS. 
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‘THE 


CIGAR STORE [MAGAZINE 


THE ONLY MONTHLY MAGAZINE ISSUED SOLELY IN THE 
INTEREST OF THE RETAILER AND HIS CUSTOMERS., . 


VOL. IV. 


NEW YORK, APRIL, 1900. 


WINDOW DRESSING AND 
Se STORE ADVERTISING. 


Many, no doubt, will be afflicted 
with their usual attack of spring fever, 
but if they will take the “spring tonic” 
recommended in another column it. 
will aid them in keeping their business 
up to the usual standard. “All work 


sure that your hooks are well baited 
at home and properly looked after in 
your absence, because you are always 
fishing (for your bread and butter) 
and should never give the fish a slack 
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MR. VOGEL’S HANDSOME WINDOW DISPLAY. 


and no play makes Jack a dull boy” is 
the old and well known saw, and it 
is, of course, well for a man to take a 
day off occasionally and go off ona 
fishing trip, or some other form of 
recreation, but at the same time be 


Always keep a nice lot of tempting 
bait in your window, and make use 
of some of the ideas and suggestions 
which appear in this department from 
time to time, and you will undoubtedly 
have many bites, which, with proper 
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handling, can be landed 


shape. 


in good 


at 

We trust you have considered the 
advisability of appointing one of your 
most intelligent clerks to take entire 
charge of your window dressing, as 
we suggested last month. Have him 
read THe Cicar Store MAGAZINE 
carefully every month and he will un- 
doubtedly be able to handle the mat- 
ter for you in a thorough and effective 
manner, and get up some catchy win- 
dow displays. 


A: good idea for advertising a 5c. 


SOME CIGARS 
ARE GOOD 
BUT 
MINE ARE 
BETTER. 
I'LL PROVE IT 
FOR A NICKEL. 


The preceding half-tone illustration 
is a reproduction from a photograph 
taken by our photographer of the 
handsome display window of the ci- 
gar store of Julius Vogel, 115 Market 
St., Newark, N. J. Mr. Vogel has 
been fifteen years in this location, and 
has built up a large and profitable 
business. The fixtures are of oak, and 
on the left side of the store is a long 
plate glass display case of the most 
recent design, which shows off his 
fine stock with beautiful effect. All 
around the walls are plate glass mir- 
rors, and against the rear wall is a 
large and handsome clock. In the rear 
of the salesroom is Mr. Vogel’s private 
office, and a stairway which leads to 
his living rooms up stairs. Back of 
the private office is the shipping room, 
and above this is the cigar factory. 
Mr. Vogel’s display window shows 
good taste and artistic ability, and is 
one of the kind that brings the cus- 
tomers into the store. In the window 
will be seen Julius Vogel’s Bon Ton, 


Cubanos and Lady George cigars, 
fancy tobacco jars, pipes, smoking to- 
bacco, all effectively arranged to the 
best advantage. 


Here is another one: 


A RATTLING 
GOOD CIGAR 
CAN BE SOLD FOR 5 CENTS. 
THIS FACT IS DEMONSTRATED 
IN OUR 
SQUARE DEAL. 
MONEY BACK IF YOU 
DON’T LIKE IT. 


ad 
Knight & Marshall, at 13 John St., 
in spite of the number, are doing a 
big business. Their window displays, 
as arranged by Jas. J. Fiesel, are 
things of beauty, and the kind that 
bring customers into the store. 
ws 
As all the other cigar dealers are 
advertising their goods by calling 
them the “best,” E. J. Fergus, 297 
Greenwich St., avoids this time worn 
expression in the following manner: 


THE ONLY PLACE 
WHERE YOU CAN GET 
BAD CIGARS. 

Try My LILLtian GRANGER 
§C. CIGAR. 

YOU'LL FIND THEM 
NOT MUCH WORSE THAN 
MOST 10 CENTERS. 


“The Point,” a cigar store at 2724 
3d Ave., New York, advertises two of 
their brands of cigars in the follow- 


ing way: ‘They first place in their 
window a box of their “Blue Front” 
cigars, upon which they place a box 
of their “Big Run” cigars, and call at- 
tention to same by a sign which states, 
“We have a ‘Big Run’ on ‘Blue 
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Front.’” This is an original idea, 
and it catches the eye. 
se 

In response to our recent query as 
to the “Secret of Success” in the ci- 
gar business, Jul. Ballenberg, the pop- 
ular cigarman, at 59 West 42d St.. 
says: 

“The true essentials for a success- 
ful trade are honesty, strict attention 
to business and the tact of being so- 
ciable to the right people. I endeavor 
at all times to be honest with my cus- 
tomers, whether transient or regular , 


of their goods by means of a phono- 
graph, giving the listeners short lec- 
tures through the machine as to the 
superiority of their stock and the ad- 
vantages to be gained by dealing with 
them. 

aM 


The accompanying illustration is a 
photograph of the show window of 
the handsome little cigar store of 
Frank S. Webb, 172 Market St., New- 
ark, N. J. Mr. Webb opened this 
store about a year ago, and has man- 
aged by hard work and close attention 


~ 


FRANK WEBB'S CIGAR STORE, NEWARK, WN, .. 


I do not depend on my clerks, but pay 
close attention to the business myself 
and keep only salable goods on hand 
and discard all shelf-warmers.” 
Cd 

The Manhattan Cigar & Tobacco 
Co., 2156 3d Ave., are putting up 
some exceptionally fine window dis- 
plays, and are advertising their goods 
in an interesting and effective way. 
One of their schemes is to call the at- 
tention of the passers by to the merits 


to business to build up a splendid 
trade. The cigar cases are in the 
center of the store, while around the 
side walls are handsome cases filled 
with boxes of cigars and fancy pipes. 
Mr. Webb carries all the leading ad- 
vertised brands, and also is selling sev- 
en to eight thousand of his own brand, 
the “Spider,” every month. His stock 
also includes a full line of imported 
cigars and tobacco. As may be seen 
from the picture, Mr. Webb knows a 
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few good things about window dress- 
ing, and has certainly gotten up a most 
effective showing. 
al 
S. Cottlow, 1688 3d Ave., displays 
the following sign: 


IF YOU WANT GOOD CIGARS, 
TRY MINE, 
I DON'T SAY THEY ARE THE BEST, : 
BUT THEY ARE FINE. 


A. D. Wiltse, the cigarman, at 139 
6th Ave., offers twelve visiting cards 
upon the return of 30 coupons, one of 
which is given with every sale. Ed. 
Winters, an expert penman, furnishes 
the beautifully executed cards. 

aw 


A unique business card is gotten 
out by Seymour Rice, the well known 
Walnut St. cigarman, of Kansas City. 
It is neatly printed in colors and reads 
as follows: 


I DARE YOU TO COME IN 
SEYMOUR RICE’S 
SMOKE HOUSE 
: 1013 Walnut St., : 
> “Hello” 3174. Kansas City. : 


Advertising of this character has 
always proved most effective, and Mr. 
Rice is well pleased with the satis- 
factory business he is doing. 


Sal 


B. Prosperous, M. D., has felt the 
pulse of the trade in general, and pre- 
scribed the following as an excellent 
“spring tonic,” which is guaranteed 
to build up a strong and healthy trade 
and fatten a lean bank account. Here 
it is: 

B—One neat and clean store, 

A fine display of good goods, 

One or more attractive windows, 

Some new and bright ideas, 

Considerable energy, 

Abundant courtesy. 


Mix the various ingredients thor- 


oughly and carefully and take a good 
dose ihree times a day, before meals. 
It will effect a speedy and complete 
cure. Try it. 


A card about 12x15, for use in 
cigar stores, has been issued by J. Ed- 
ward Cowles, of Austin, Nichols & 
Co., in advertising their Martella 
brand of Havana cigars. It reads as 
follows: 


BURN IT 
And find out how 
good it is. 
MARTELLA 
Havana cigar is the kind 
that makes a man risk 
burning his lips to 
get the last whiff: 
ASK THE CLERK. 


The 


Jos. Jonas, 98 Nassau St., is making 
use of some original ideas to attract 
attention to his windows. In his pipe 
window recently was a sign reading 
as follows: 


TAKE YOUR “ PICK” 
OF ANY PIPE 
IN THE WINDOW 
FOR 25¢. 


A papier mache pickaxe was used 
as a substitute for the word “pick.” 


Another. clever idea used was to 
fashion three oranges into grotesque 
heads, using coffee beans for eyes, and 
placing a midget pipe or a half burnt 
cigar or cigarette in the mouth. These 
orangemen were placed on a pedestal 
in the window, and a constant crowd 
“rubbernecked” at the comical figures. 


at 


Leon Biber, conducting the Frank- 
lin Cigar Store, 652 8th Ave., is mak- 
ing a strong effort to catch the trade 
in his locality. He intends to dress 
his six year old son in a fancy cos- 
tume and place him on a bicycle in the 
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window. This will no doubt draw big 
crowds, and Mr. Biber will issue 
chances for the bike in the shape of a 
coupon with every 25c. purchase. 

al 

“Aunt Ann” is in town—she is 
about as broad as she is long—and is 
doing some effective advertising for 
Frisch & Co.’s several stores. We re- 
fer to the colored advertising card of 
a fat woman looking into a store win- 
dow, in which is inserted a circular 
advertising the fact that they “Sold 
Over One Million Havana Seconds at 
3c. each during 1899.” Our only 
criticism on the idea is that their name 
is not printed on the card, and when 
the circular is removed it loses its ad- 
vertising effect so far as Frisch & Co. 
is concerned. 

As we have remarked 

Many times before: 

Have your name on everything 

That goes out of your store. 

It might be well for some retailers 
to paste this little couplet in their hat 
—it’s a good thing to remember. 

ad 

We desire to hear from our friends 
throughout the country as to what 
they are doing in the window dress- 
ing and store advertising line to in- 
crease their trade. We shall be glad 
to publish your ideas, schemes, etc., 
and hope to hear from you soon. 


A Profitable Business. 


You certainly want to attract the 
public to your store, and to do that you 
must keep up to the times—get in line 
and follow the crowd—subscribe to 
Tue CiGArR Store MAGAZINE at $1 a 
year. It’s just what you want—it will 
give you many new and bright adver- 
tising ideas and other valuable sugges- 
tions, keep you fully posted and in- 
crease your business largely. Others 
find it most valuable and so will you. 
Anyway, send us 25c. in stamps for a 
3-months’ trial subscription and you 
will never regret the investment. 


Mexican Tobacco and Cigars. 


N American, who has resided in 
the City of Mexico for some 
time past and is competent to 

judge of the merits of a good cigar, on 
a recent trip to New York was quite 
enthusiastic on the subject of Mexican 
cigars, and after some persuasion he 
dictated the following article to one of 
our stenographers for publication in 
Tue Cicar StorE MAGAZINE, and 
same is herein reproduced in his own 
language. We do not agree with him 
entirely, but at the same time we be- 
lieve there is more real quality in 
Mexican tobacco than it is given credit 
for. The article follows: 

“Mexico produces as fine tobacco as 
is grown in the world. Most all 
smokers after smoking the best grade 
of Mexican cigars for a few months 
will smoke nothing else when they can 
get their favorite brand. They are 
preferred, in fact, to Havana cigars, 
as the Mexican tobacco is not so 
strong as Havana, and is of finer 
flavor. 

“A cigar can be bought in Mexico at 
from 8c. to 10c. retail, Mexican money, 
superior to any I5c. cigar in the 
United States. When it is taken into 
consideration that a Mexican dollar 
is worth only 47%c. of American 
money, the price of the above cigars 
would be less than 4c. and 5c. re- 
spectively, in American money. 

“It is a fact not generally known, 
even among cigar dealers in the 
United States, that considerable to- 
bacco is sent from Mexico to Cuba ir 
schooner loads, where it is worked up 
and exported from Havana to the 
United States, and sold as Havana 
cigars—no one being the wiser. To 
many people the flavoring put into 
an Havana cigar makes it worse, 
rather than better, and personally I 
much prefer the Mexican smokes. 

“One peculiarity of the cigar busi- 
ness in Mexico is the fact that any per- 
son may with impunity imitate the 
cigar label of any other manufacturer. 
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Bolsa Y Hermanos, of Vera Cruz, 
Mexico, put a cigar on the market a 
few years ago called Victoria de Co- 
lone, which retailed for 5c. Mexican 
money, and was the equal of any Ioc. 
cigar in the United States. It had an 
enormous sale and was kept up and is 
yet, to its original standard of excel- 
lence by the Bola Brothers. But in a 
few months there were at least a dozen 
imitations on the market, packed in 
the same kind of boxes, with an exact 
duplicate of the label, and thousands 
of them were sold to an unsuspecting 
public, only to be given away to the 
purchaser’s worst enemies. As no one 
was ever punished for the imitation 
the sale of the cigar was practically 
ruined, because everyone was afraid 
to buy that brand, knowing that there 
was only one chance in twelve that 
they would get the genuine. 

“The Mexican retail cigar merchant, 
and for that matter, many other small 
merchants in Mexico, have a most pe- 
culiar idea of conducting their busi- 
ness. They never seem to consider 


that it is a favor to them to have your 
patronage, but that they are doing you 
a great favor in supplying your wants. 
This point may be better illustrated by 
an actual occurrence of somewhat re- 


cent date. A friend of the writer be- 
coming very fond of a special brand 
of Mexican cigars which retailed for 
$4 a box, decided to take a supply of 
his favorite weed upon his return to 
the United States. He went to the 
cigar store where he had been for 
months buying the cigars, and called 
for ten boxes. The dealer tied up the 
boxes and was handed $40 by the 
American, but the Mexican demanded 
$2 more. 

“The American, in astonishment, 
said: “These cigars are $4 a box, are 
they not?” 

*Si, Senor,’ replied the dealer. 

“ “Well, ten boxes at $4 a box is $40, 
isn’t it?” 

“ «Si, Senor; but think of the ac- 
commodation! I am supplying you 
with 500 cigars at one time and I 


should have something extra for this 
accommodation.’ 

“No amount of argument could in- 
duce the Mexican to take less than $42 
for his ten boxes of cigars. The 
American therefore resorted to strat- 
egy and took two boxes of cigars for 
$8, and then sent several friends 
around to the store, each of whom 
bought two boxes for $8, until he had 
obtained the ten boxes of cigars he de- 
sired, without paying the extra $2 ‘for 
the accommodation.’ 

‘““An ex-clerk of the Hoffman 
House, New York, by the name of 
Jones, has, at No. 3 Gante St., City of 
Mexico, the finest cigar store in the 
Republic. Mr. Jones started in busi- 
ness a few years ago with a capital of 
$500. He adopted the plan of honest 
dealing, and people soon learned that 
in buying cigars from him they got 
exactly what they called for. He 
never sold any of the spurious brands, 
made in imitation of something better, 
and he soon established a reputation 
for honesty and fair and square deal- 
ing, and being of a genial disposition, 
always having a pleasant word for his 
customers, he soon built up a fine 
trade. Within the past few months 
he has expended over $2,000 in new 
fixtures for handsomely refitting his 
store. Nearly all of the Americans in 
the City of Mexico are frequent vis- 
itors to Mr. Jones’ American cigar 
store.- 

“The smoking of pipes is a thing 
practically unknown in the Republic 
of Mexico—the Mexicans smoke cig- 
arettes principally, and the English, 
German and American elements smoke 
cigars almost exclusively. An Hacen- 
dado rolling a cigarette is a picture of 
Mexican life we used to see displayed 
in advertisements of certain brands of 
American cigarettes a few years ago, 
but it is now a thing of the past. 
American ingenuity has perfected ma- 
chines that make hundreds of thon- 
sands of cigarettes in a day, and thev 
are sold so cheaply in Mexico that 
even the ‘Peon’ cannot afford to roll 
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his own, as they retail 20 for 5c., Mex- 
ican money.” 


A New Cigarette, 


The accompanying half-tone repro- 
duction illustrates a package of the 
new Saturnette Egyptian Cigarettes, 
which are manufactured by the Ellis- 


Deering Co., 1504 Ave. A, New York. 
They are a strictly high grade article, 
and as the company advertises, “Im- 
mediately become the leading brand 
wherever introduced, as there is noth- 
ing finer made in cigarettes.” 


Brakeman—The train boy dropped 
dead in the baggage car a few minutes 
ago. 

Conductor — Poor fellow! 
trouble, I suppose. 

Brakeman — I don’t think so—it 


Heart 


looked like suicide. He had one of his 
own cigars in his mouth at the time. 


You need THe Cicar Store Mac- 
AZINE in your business. It’s only $1 
a vear, with 1,000 stickers free. 


The Strike Question. 

N these days of unions and strikes, 
the problem of managing a large 
cigar manufacturing business, 

with the view of making the capital 
invested produce an income in propor- 
tion to the investment, the task is not 
an easy one. In these large concerns, 
and particularly in the tobacco busi- 
ness, the labor employed is composed 
chiefly of ignorant foreigners, who, al- 
most without exception, seem to re- 
gard their employers as their mortal 
enemies, and that they are running 
their business for the sole purpose of 
robbing their help, and all the profits 
of the institution are acquired by this 
means. They never seem to take into 
consideration that the immense 
amount of capital invested in the busi- 
ness of one of these large factories is 
primarily the source of the large 
profits, as it enables them to produce 
their goods at the least possible cost . 
and to dispose of them at the highest 
possible margin. It is true that with- 
out the existence of the unions there 
would probably be abuses of labor, but 
on the other hand there can be such a 
thing as abuse on the part of the 
unions, especially when they are coun- 
seled by professional trouble makers, 
who do not hesitate to take advantage 
of the slightest excuse, and it is only 
too often that they seek to impose 
upon the common rights of employers. 
One of the rights of the employer is 
to conduct his business in the manner 
that he chooses, and if he deems it for 
his best interests to employ non-union 
labor only that is his personal right, if 
he can secure labor of this class, and 
the dog-in-the-manger spirit of intol- 
erance on the part of unions is an im- 
position on the personal rights of the 
employer, and also the class of work- 
ingmen who do not believe in unions. 
The present strike at the largest cigar 
factory in New York, that of Kerbs, 
Wertheim & Shiffer, is an example of 
this spirit of intoleration, in an effort 
to compel the employment of union 
labor only; or, in other words, to com- 
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pel everybody to belong to the union 
or starve. There are doubtless many 
who belong to the union who have no 
desire to, but for the sake of their 
families and the hope of being al- 
lowed to work in peace, they are mem- 
bers in name only. The girls and men 
employed at this factory receive all the 
way from $7 to $20 a week, according 
to their ability and intelligence, and 
some of the girls who have had con- 
siderable experience, average from $12 
to $18 per week. There is no question 
but that they are well paid, when you 
stop to consider that in this city exists 
certain classes of labor which require 
infinitely more education and natural 
ability, who can never hope to obtain 
such wages at their present employ- 
ment. We believe in the spirit of tol- 
eration on all sides, and the unques- 
tionable right of each individual to 
think and act according to his reason, 
as long as he keeps within the bounds 
of the law, and does not interfere with 
the rights of others. As to the merit 
of the principle involved in this strike, 
to say the least, it is an unjust one, 
and does not deserve to win, and from 
the present indications it will not. 

There are now some 500 hands em- 
ployed at the Kerbs, Wertheim & 
Schiffer factory, and this number is 
being increased every day. The 
agreement among the large manufac- 
turers of cigars in the city of New 
York to run ori half time during the 
strike is being religiously lived up to, 
and there is a well founded rumor, the 
truth of which has practically been 
admitted by one in high authority, to 
the effect that all these factories will 
shut down shortly, and thus lock out 
all the cigarmakers. Mr. J. Wert- 
heim says they intend to win the fight, 
and are resigned to any loss which 
will bring about this end. We expect 
to see the full force again employed 
at this factory in the near future. 


A clean-cut, square business propo- 
sition—THE CiGAr STORE MAGAZINE; 
$1 a year, with 1,000 stickers free. 


Metropolitan Meanderings. 

HE Casino Cigar Store, which re- 
cently passed into the hands of 
Sam’l Frieder, has little cause 

for complaint. The neighborhood is 
a lively one and business is always 
good. Louis Schwartz, a well known 
and popular young man, is in active 
charge, and his ability is demonstrated 
by a large amount of personal trade. 
The Broadway “Johnny” and the hard 
fisted son of toil are both served with 
the same unvarying courtesy. 

The Fulton Cigar Store, occupying 
a small place at 42 Fulton St., is doing, 
nevertheless, quite a fair sized busi- 
ness. An attractive window display 
brings this place to the notice of the 
passers by and La Flor de Malke, Ex- 
quisite and the popular brand, Ima, 
are selling well. 

Burglars attempted to break into the 
store of B. A. Costuma & Son, 421 
Broadway, a dark night recently. The 
doors, however, resisted all attempts 
to force them, and being unwilling to 
depart empty handed, the thieves 
smashed one of the windows and took 
out about $100 worth of meerschaum 
pipes. The store is protected bv elec- 
tric burglar alarm, but they were not 
discovered. 

R. Katz succeeds Fox Bros., at 61 
Beekman St., and a number of im- 
provements in the appearance of the 
store. will doubtless help to increase 
the sales. Mr. Katz’s previous ex- 
perience in the business will serve him 
well in making the new venture a suc- 
cess. 

Louis Biel, the well known 3rd Ave. 
cigar man, has had an interesting ca- 
reer. He learned the details of the 
cigar business as a cigar maker, work- 
ing at the bench, and by his ability and 
economy he has managed to establish 
and conduct several well paying stores. 
Mr. Biel enjoys the reputation of be- 
ing a very successful business man. 

One of the best regulated 3rd Ave. 
cigar stores is that of Wm. Lederer, at 
No. 1597. Oak fixtures and shining 
cases show off the well selected stock. 
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Mr. Lederer has quite a local reputa- 
tion and is doing a nice business. 

Improvement is the order of the age 
with Ben Somerfield, at 744 Lexing- 
ton Ave. He will shortly put in some 
new and modern fixtures, which are 
required by his ever increasing trade, 
and a pool and billiard room will also 
be added. 

Samuel Coblitz, of E. Coblitz & Son, 
met a “gentleman” lately who at- 
tempted to relieve him of his watch. 
Mr. Coblitz objected strenuously by 
giving battle, and although he bears a 
few marks to remind him of it, he still 
has the watch. 

Frank Hobler, well known for his 
“Grand Empire Cigars,” is ill at his 
home, 302 7th Ave. It is hoped that 
he will he on deck again at an early 
date. 

Situated in the heart of the tender- 


loin, adjoining the Manhattan The-- 


atre, is the “Owl,” an up-to-date cigar 
store, conducted by J. W. Thoms. 


Sparkling mirrors and flashing elec- 
tric lights brilliantly illuminate the 


place at night and show off the stock 
of popular brands to good advantage. 
Theatrical and sporting people make 
Mr. Thoms’ place a rendezvous to pass 
a pleasant evening and enjoy a good 
cigar. C. U. Powell, the agreeable 
“man behind the counter,” lends active 
assistance to the success of the store. 

J. M. Littman, of the well known 
firm of Martinez, Hedesa & Co., man- 
ufacturers of clear Havana cigars only, 
84 Beaver St., is doing a rattling 
good business with the better trade 
throughout the city. Mr. Littman is 
certainly a hustler, and his order book 
for March showed the largest amount 
of business-he has done since he has 
been in New York. The factory at 
Kev West is rushed to the limit to 
keep up with their ever increasing 
orders. 

Fifth Ave., that most aristocratic of 
thoroughfares. has among its business 
concerns the thriving little cigar store 
of J. Reich, at No. 146, near 20th St., 
who does a nice business in high grade 
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and clear Havana cigars with an excel- 
lent class of customers. Mr. Reich be- 
lieves that inside of five years, 5th Ave. 
from Washington Square to 34th St. 
will be given up to business blocks and 
office buildings. 

Geo. M. Smith, who conducts the 
cigar stand in Floyd’s café, 1255 
Broadway, has an attractive piece of 
furniture in his place in the shape of a 
handsome clock with a melodious ca- 
thedral gong and an indicator which 
shows the different phases of the moon. 
The clock is a beautiful one and never 
fails to attract the attention of his nu- 
merous customers. 

A. Rosenthal succeeds J. C. Noot, of 
“Enerjetic Cigar” fame, at 2176 3rd 
Ave. A new and complete line of 
goods has been added and all standard 
brands will be carried. A. H. Starr is 
the young man who ably attends to the 
wants of the customers. 

Ed. Oppenheimer is new in cigars at 
the busy corner of 3rd Ave. and 25th 
St. Twenty-five years’ experience in 
the trade, coupled with a fine and well 
selected stock of imported and domes- 
tic goods, insures a successful business. 
Benj. Rush, Jules Verne and a number 
of well advertised brands will be car- 
ried. 

Chas. Knopfler, for some time at 65 
FE. 115th St., has established himself at 
2152 3rd Ave. A number of changes 
have been made to the exterior and in- 
terior of the store and a good line of 
staple sellers has been added. Under 
the management of Mr. Knopfler a 
large trade will be built up. 

S. Kahn, of 139 E. 42nd St., reports 
a good trade on La Industria and 
Cuba-America, both brands being his 
own make. Mr. Kahn’s store is located 
near the Grand Central Station and he 
is doing a good business. 

John J. Reucher, 1447 Madison 
Ave., deplores the decline of the cigar 
trade and believes that some heroic 
measures should be adopted to restore 
the business to its proper condition. 
He thinks that cigars should be sold 
hv cigar stores only. Apply the proper 
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remedy and it will effect a speedy cure 
—Retailers’ Associations, run on a 
business basis, will work wonders. 

J. S. Sassman has opened up a new 
cigar store at 4220 3rd Ave., in a re- 
gion practically unknown to the aver- 
age New Yorker. There has been a 
remarkable building development in 
this section during the last few years 
and Mr. Sassman found a good open- 
ing and is sanguine of success. 

H. J. S. Browne, proprietor of the 
handsome cigar store at the Herald 
Square Hotel, is an interesting talker 
and has been quite an extensive trav- 
eler. He has become fascinated with 
New York, however, and intends to 
make it his permanent home. His 
stand is a model of neatness and good 
taste and his stock consists of all the 
high-grade goods in popular demand. 

The Havana American Co. is ad- 
vertising the La Preferencia cigar on 
an extensive scale. The campaign has 
been well planned and executed and 
has proved most effective in many 
ways. La Preferencia has been well 
placed with nearly 1,000 dealers in 
New York in the few short weeks 
since the first unique advertising of 
the brand appeared in the newspapers 
and “L” stairs, and duplicate orders 
are said to be coming in very satisfac- 
torily, as the consumer seems to ap- 
preciate the quality of the goods and 
calls for them morning, noon and 
night—to quote Mr. Wolf. The Sei- 
denberg Co. and E. C. Hazard & Co. 
are the distributers for New York, 
and Bennett, Sloan & Co. for North- 
ern New Jersey. 


Henry George and Tom Moore, the 


leading 5 and toc. brands of Hirsch- 
horn, Mack & Co., are still heavy sell- 
ers, as all of the goods of this well 
known concern are always kept up to 
their usual high standard, and the fac- 
tory is rushed almost to the limit in 
keeping up with the orders for these 
popular cigars. 

I. Saqui has opened a new cigar 
store at 101 Walker St., and the loca- 
tion gives promise of a good trade. 
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Baum & Lippman say that one of 
the handsomest pieces of clear Havana 
goods on the market is the Leon de 
Oro, which they recently received 
from the new factory of S. Ottenberg 
& Bros., Tampa, in 48 sizes, and for 
which they are sole distributers. They 
intend to make a special strong. push 
on these goods. 

Of all the forms of advertising of 
Geo. W. Childs cigar, that of the stilt 
walker, used by Harburger, Homan & 
Co., is undoubtedly the most unique. 
Fred A. Bennett, the performer, has 
had an eventful career. He was at 
one time connected with Barnum & 
Bailey’s circus, and commanded a 
princely salary. He has also been in 
Uncle Sam’s navy, and at the time of 
the destruction of the “Maine” was a 
member of the crew of that vessel, and 
on his face to-day may be seen the 


. powder marks received at the time of 


the explosion. 

Harry Blum succeeds Hollander at 
296 Grand St. The neighborhood is a 
lively one, and Mr. Blum anticipates a 
nice trade. 

L. Rosenberg succeeds S. Prowler 
at 120 3rd Ave., and has added a com- 
plete line of Turkish cigarettes. 

J. Kraus Co., the eigar manufactur- 
ers, for some time at 84th St: and 2nd 
Ave., are now comfortably installed in 
new quarters at the foot of 75th St. 

The entire stock of M. Stachelberg 
& Co., the large Havana cigar manu- 
facturers, is now held by C. G. & E. J. 
Stachelberg, having recently been 
transferred from Kerbs, Wertheim & 
Shiffer. The business will be con- 
ducted under the personal supervision 
of Chas. G. Stachelberg, and although 
this prosperous concern is doing a 
large and profitable business, we ex- 
pect to see their output increased in 
the near future. 

P. Pohalski, of the firm of P. Pohal- 
ski & Co., of Key West and New 
York, died at his home in this city on 
Friday, March 3oth, at the age of 53 
vears. His death was the result of a 
fall by which he sustained a fracture 
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of the bones of the left hand, and 
which necessitated an operation from 
which he was unable to recover. He 
was known in business circles as a 
man of integrity, and was an old and 
respected resident of New York. He 
began the business in which he was 
engaged at the time of his death in 
Key West in 1870, and has been most 
successful. 


Down East Curiosity. 


T takes a down east man to ask ques- 
tions, but once in awhile one of 
them finds his match. Jonathan over- 
took a gentleman who was traveling on 
horseback, notwithstanding the fact 
that he had lost one leg. His curiosity 
was awakened, as he rode alongside of 
him, to know how he chanced to meet 
with such a misfortune. 

“Been in the army, I guess?” was 
the anxious inquiry. 

“Never was in the army in my life,” 
the-traveler returned. 

“Fit a duel, p’haps?” 

“Never fought a duel, sir,” 

“Horse throwed you off, I guess, or 
something of that sort?” 

“No, sir, nothing of the kind.” 

Jonathan tried various dodges, but 
all to no effect. At last, almost out of 
patience, he determined on a direct in- 
quiry as to the nature of the accident 
by which the gentleman had come to 
lose his leg. 

“T will tell you,” said the traveler, 
“on condition that you will promise not 
to ask me another question.” 

“Agreed, agreed!” exclaimed the 
eager listener joyfully. 

“Well, sir,” remarked the gentle- 
man, “it was bit off!” 

“Bit off!” cried Jonathan. “Wall, I 
declare ; I’d just like to know, powerful 
well, what on arth bit it off !”’—Chris- 
tian Endeavor World. 


Send us 25c. in stamps for a’ 3- 
months’ trial subscription to THE 
CicAR StorE MAGAZINE. You need 
it in your business. 


Cigarettes and Weather. 
Since cigarettes were banished 
sy Weather Chieftain Moore 
We've had a greater mix-up 
Than ever known before. 
The well-known combinations 
That prophets worked so long 
Are fooling them completely 
And everything goes wrong. 


In former times they told us 

What weather to expect, 
And joined in jubilation 

When guesses proved correct. 
There’d be congratulations, 

They’d smile, and laugh, and joke, 
And in the weather sanctum 

Rank cigarettes they’d smoke. 


But since they got their orders 
To shake the “coffin nails” 

The joy has changed to sorrow, 
And. laughter into wails. 

For though in making forecasts 
They think with all their might, 

’Tis just on rare occasions 
That any guess comes right. 


They'll hand out rain predictions 
Based on their trusted signs, 
Then on the population 
The sun more brightly shines. 
They'll say that splendid weather 
Will surely have the call; 
And then an old-time soaker 
Will on the people fall. 


We might have borne with patience 
These unexpected breaks, 
For even weather prophets 
Are prone to make mistakes ; 
But now we kick in earnest, 
And strong resentment show, 
For here it’s on in springtime 
And they have brought down snow. 


For. prompt relief we’re calling, 
All patience now is lost; 

We must have proper weather, 
Regardless of the cost. 

Let Moore annul his order, 
Withdrawing all his threats, 

And then restore to favor 
The prophets’ cigarettes. 
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NEW YORK, APRIL, 1900. 


How do you like our new cover? 
Everyone seems to be much pleased 
with it, and the consensus of opinion 
is that it is unique, attractive and ap- 
propriate. 


al 
Do not cash checks or lend money it 
you can get out of it. You can lose 
more money and friends and customers 
by doing so than you ever will by re- 
fusing. Simply say: “I haven’t the 
money.” 
Sd 
Keep vour windows and show cases 
clean and do not allow dust to accumu- 
late. A dusty, dingy looking store 
causes the stock to look dull and stale, 
and creates a bad impression on your 
customers. 
ws 
Do you want anything? Of course 
you do, and the first thing you want 


after wanting it, is to want to know 
how to get it. Put a little want ad. in 
our “Trade Want” column, and you 
will get what you want. 

s 

Now is the season of the year when 

a little paint will help the appearance 
of the average cigar store, and give it 
a bright aspect, and do much to attract 
transient smokers who are critical and 
like clean and inviting places. They 
are legion, so be wise. 

as 

The New York Retailers’ Associa- 

tion will prove a great success and of 
vast benefit to the trade, if conducted 
on business principles, as should any 
successful enterprise, and all members 
should be kept advised regarding 
meetings and the progress of the asso- 
ciation. 

ad 


We have had considerable trouble 
of late in the delivery of THE CiGaR 
StrorE MAGAZINE to subscribers, many 
of whom have complained that they 
have not received the current issue. If 
you do not receive the Magazine 
promptly, kindly advise us, that we 
may investigate the matter through 
the postal authorities. 

Fad 

“THE CiGAR SToRE MAGAZINE, in 
completing its fourth volume at the 
close of its first year, shows a progress 
that is°truly remarkable, and, at this 
rate, will become a patriarch before it 
gets a vote.”—Tobacco. World. This 
is partly untrue, as the fourth volume 
will not be complete until June, 1900. 
That we “show progress that is truly 
remarkable” is a fact that cannot be 
controverted, and which does not ap- 
ply to many of the sleepy publications 
in the trade who attempt to brighten 
up their columns by copying our mat- 
ter, without giving us credit for it. 
We are already regarded as the “patri- 
arch” of usefulness, and by the time 
some of the others wake up in this re- 
spect, at the rate of comparative prog- 
ress, they may be too dead to vote. 
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An Interrupted Smoke. 


A boy, 
A cigarette, 
A- match, 
A puff— 
A woman, 
A broom, 
A surprise, 


Hot stuff. 


Queries Answered. 


W. J. G—The manufacturers of 
El Tempo cigars under factory No. 
1884, 5th Dist. of New Jersey, are 
Hirschhorn, Mack & Co., Neilson St., 
New Brunswick, N. J. 

Elliott—Victorious Egyptian cig- 
arettes are manufactured by Kaljijan, 
50 Second Ave., formerly of Pearl St., 
this city. 

M. L. J.—Correspond with the 
Metropolitan Tobacco Co., 134-136 
Grand St., New York. 

Ike.—If you will give us the factory 
number instead of the number of ci- 
gars contained in the box, we shall be 
pleased to give you the desired infor- 
mation. 

Frank.—We have mailed you a 
copy of the December, 1899, issue of 
THe CicarR StorE MAGAZINE, as re- 
quested. 

W. L.—Double Duty Rubber to- 
bacco pouches are made by Cosmic 
Utility Co. Wm. Demuth & Co., 507 
Broadway, New York, are the selling 
agents for the U. S. 

W. F. S.—Write the R. & W. Jen- 
kinson Co., Pittsburg, Pa. It is one 
of their brands. 

A. L. G.—AIl queries are answered 
free in this column, whether you are a 


subscriber to THE Cicar StorE Mac- 
AZINE or not, and also answered by 
mail when a stamp is enclosed. We 
answer many questions by mail which 
do not appear herein, as per the re- 
quest of writers. 


What Others Say. 


New York, N. Y. 
THE Cicar SrorE MAGAZINE: 

I consider your Magazine the best 
publication in the trade. It is in- 
structive and interesting, and contains 
valuable pointers and timely hints, 
which I have found to be useful and 
profitable. Yours respectfully, 

L. W. Coon. 
& 


New Haven, Conn. 
THE CiGAR STORE MAGAZINE: 

I received the Magazine and gum 
stickers, and am very much pleased 
with both. I enclose money for 5,000 
additional stickers. Yours truly, 

A. H. GRaNnniIss. 
aed 
NEw York, N. Y. 
THE CriGAR SToRE MAGAZINE: 

No cigar store is complete without 
your Magazine. If a retailer is not a 
subscriber, I say, “Get aboard.” Ideas 
enough in one copy to last a month. 
That is my experience. 

Truly yours, Davin Prow-er. 
Td 


BuFrFato, N. Y. 
THE CiGAR STORE MAGAZINE: 

We wish to thank you for your val- 
uable suggestions on Window Dress- 
ing, which doubled our sales last 
week. We think your Magazine is 
worth double the price to any dealer 
in tobacco. Yours truly, 

PETERSON Bros. 
ed 


New York, N. Y. 
Tue Cicar STtorE MAGAZINE: 
My experience is that your Mag- 
azine is a great help to the retail trade. 
Very truly yours, 
G. W. Knapp. 
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Key West Kinks. 
POHALSKI & CO., have just 
e completed a great improvement 
by building a modern fire-proof 
warehouse addition to their cigar fac- 
tory. The warehouse is built in the 
rear of their large factory and is of 
vitrified brick, with an iron roof and 
concrete floor. The ceiling is 12 feet 
high and will afford room for many 
thousands of dollars’ worth of tobacco. 
The warehouse was found necessary 
in order to give them room in their 
factory for an increased working 
force, to be able to keep up with the 
ever increasing orders for their sev- 
eral brands. 

The attention of the manufacturers 
of cigars and cigarettes has recently 
been called to certain brands of cigars 
and cigarettes manufactured in other 
cities and labeled “Key West.” A 
committee has been appointed to in- 
vestigate the matter and to give their 
views regarding the protection of 
these interests. 


Tampa Topics. 

eee gradual increase in the cigar 

business goes on without inter- 

ruption. This is to the astonish- 
ment of the oldest and most experi- 
enced manufacturers here, who never 
expected more than business enough to 
keep a nominal force at work. They 
have heen rushed with orders since 
the holidays that have made the holi- 
day orders seem insignificant. This is 
explained by the fact that the whole 
country demands Tampa goods, and 
the reputation has been firmly estab- 
lished, and cannot be uprooted. 

There has been trouble lately be- 
tween the cigar manufacturers and the 
cigar box makers of this city. A few 
days ago the latter issued a circular 
giving notice of an advance in prices. 
The cigar manufacturers protested, 
but to no avail. They have now or- 
ganized a company with ample capital 
and propose to operate a cigar box fac- 
torv themselves. 


Salvador - Rodriguez has arrived 


here from New York and will remain 
here for some time. 

Francisco Garcia, of the firm of F. 
Garcia & Bro., was in the city recently. 

The closing of the stamp office to 
enable an agent to check up the busi- 
ness of the office occasioned much dis- 
satisfaction and delay in shipping. The 
manufacturers should have every fa- 
cility for transacting their business 
without this interruption. 

A new way of making trouble has 
developed among the cigar makers 
here on account of the dissentions be- 
tween the three unions, the Interna- 
tional, the Spanish and the Cuban. 
The first two work in sympathy with 
each other, but the latter is independ- 
ent in every way, and an effort on the 
part of the first named union was 
thwarted by the latter, and after con- 
siderable trouble and several arrests, 
the strikers had to return to work, hav- 
ing gained nothing. 

La Paz & Parsons are putting an ad- 
dition on their cigar factory, which 
was necessitated by their constantly in- 
creasing business. ; 


Careless Cigarette Smokers. 


The recent small fire at the Wal- 
dorf-Astoria, which was caused by a 
lace curtain becoming ignited from a 
cigarette, recalls the disastrous Wind- 
sor Hotel fire of a little over a vear 
ago, which was caused by the same 
means.’ Smokers in general, and espe- 
cially cigarette smokers, should be 
very particular to place their lighted 
cigar or cigarette upon a tray for that 
purpose, as some tobaccos are very 
compustible, and burn as readily after 
being put down as they do while 
being smoked. The carelessness of 
some cigarette smokers cannot be too 
severely condemned, .and they should 
be held to strict account for damage to 
valuable property. 


Every retailer who believes in ad- 
vancing his own interests should sub- 
scribe to THe Cicar Store Mac- 
AZINE; $1 a year—1,oo0 stickers free. 
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A New Brand of Cigars. 
EACON LIGHT CIGARS are the 
latest product of the hustling 
young firm of S. H. Plough & 
Co., makers of small cigars, 202 E. 
46th St., New York. These cigars are 
a small perfecto 334 inches long, and 
are neatly put up in packages of 12 
each, which retail for 15c. per pack- 
age, and being the only statutory 
pasteboard package of 12 cigars, has 
a regular “12 cigar” revenue stamp 


the same cost.—12 for 15c.—Try a 
box.” 

The price to the retailer is $1.08 net, 
per box, with one package free. Only 
the best material is used, and the qual- 
ity of the goods is first-class, being a 
mild and fragrant smoke, and when 
desired can be sold from a box one at 
a time, as it is a statutory package. 
Retailers should send for samples, -as 
Beacon Light is bound to be a good 
seller. 
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|| BEACON LIGHT CIGARS 


12 FOR 1S CENTS 





A STATUTORY. PACKAGE. 


sealing the package at both ends, as 
will be noticed in the accompanying 
half-tone illustration, which shows 
both sides of the package, handsome- 
ly printed in blue, red and yellow, and 
a box of which makes an attractive 
appearance on any show case. With 
each box is given a handsome adver- 
tising card which reads: “Save 
Money! Beacon Light Cigars are as 
good as the best, and more of them at 


Everything Regular. 

“Ah—do you object to smoking in 
your presence?” asked Freddie. 

“Not a bit,” replied the girl in the 
Knox hat. “In fact, I was just about 
to ask you that question.”—Philadel- 
phia North American. 


It pays to advertise in THE C1GAR 
StorE MAGAzInE—because it is read 
by the best trade. 
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Boston Business Buzzings. 


MIXED state of affairs prevails 
in Boston, on account of the re- 
cent decision of the State Su- 

preme Court, by which it is made ille- 
gal for restaurants to sell cigars on 
Sunday. The law is subject to much 
ridicule and adverse comment, for the 
reason that by a recent decision of this 
same court it was decided that drug- 
gists would not be offending the law 
by selling tobacco on Sunday, on the 
grounds that tobacco is a drug. The 
law is in itself an objectionable one, 
as it encroaches upon personal rights, 
for men who smoke will smoke on 
Sunday, and any law tending to cur- 
tail that privilege will soon become 
obsolete and of no effect. 

John Davenport, Jr., one of the 
largest tobacco dealers in this city, 
died suddenly at his office at 96 Broad 
St. recently, of heart failure. He was 
65 years old and had been very suc- 
cessful in the tobacco business. 

One of the dodges to evade the en- 


forcement of the Sunday law last Sun- 
day, was to buy a cheap box of 
matches at a large price, and to receive 
tobacco, cigars or cigarettes as a pres- 
ent. 


St. Louis Scintillations. 


HE anti-trust tobacco factory has 
announced its readiness to fill all 
orders, which will greatly ease 

the trade here. 

* The Waldorf Cigar Co. is the name 
of a recent corporation in the tobacco 
business in this city. The incorpora- 
tors are: Henry Harnes, Morris Sil- 
verstein and Jacob Simon. 

The Friedman Columbia Dome 
Cigar Co. is actively preparing to open 
their new factory on North 3rd St. 

The premium department of the 
Liggett & Mevers branch of the Con- 
tinental Tobacco Co. has been very 
busy lately. The rush of business was 
due to the fact that tobacco tags which 
had never been used on tobacco were 
being sent in to be redeemed in premi- 


ums. A little investigation located the 
sharpers in the employ of the tag 
manufacturers. 

Miss Bella, the handsome daughter 
of the late S. Hirschl, of Hirschl & 
Bendheim, was married last week to 
Hans J. Schuster. Mr. Schuster is a 
bright and popular young man, and 
the young couple have the congratula- 
tions of a host of friends. 


A Broadway Hold-Up. 


While Broadway was crowded with 
home-going theatre folk one Saturday 
night last month two men entered Al- 
dao’s cigar store, near the corner of 
37th St. Alexander Aldao, the nephew 
of the proprietor, was in charge of the 
store. He speaks little English, hav- 
ing only recently come here from 
Cuba. The men asked for two good 
cigars and handed the boy a two-dollar 
bill in payment. He didn’t have suf- 
ficient change in the cash drawer and 
he placed on the cigar case a cigar box 
in which he delved for change. As the 
boy was getting the change one of the 
men reached over and struck him in 
the face with his fist. The boy reeled 
back against the wall and the other 
man grabbed what bills there were in 
the cigar box and both men ran out of 
the store. The men had got out be- 
fore the boy knew what had happened. 
He made no outcry, but ran to the 
street.. He saw both men disappear- 
ing in West 37th St., toward 7th Ave. 


Advertisers of good goods say that 
Tue Crcar Store MAGAZINE pays 
them. A fair trial proves this fact. 





“T guess I'll light up.” 
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Chicago Chatterings. 

HEOPHILE and Gustave Drey- 

fus, under indictment in New 

York on a charge of defrauding 
merchants out of $50,000, have been 
arrested here as fugitives from justice. 
The Dreyfus brothers were engaged 
in the tobacco business in New York, 
but failed recently for something like 
$165,000, leaving creditors with bills 
against them for $50,000. 

The firm of Berriman Bros., cigar 
manufacturers, who have for many 
years been in business at the corner of 
Kinzie St. and Dearborn Ave., have 
shipped all their movable property to 
New York, where they will continue 
the business. The western depart- 
ment will be conducted by E. C. Berri- 
man, who will maintain a salesroom 
in this city. 

Quite a severe blow has been struck 
at the cigarette trust by the decision of 
the Supreme Court of the United 
States in its decision upholding the 
cigarette license ordinance in Chicago. 
This will compel cigar dealers to take 
out a special city license of $100 if 
they desire to sell cigarettes. 


Gold and Silver Cigarettes. 


HE high-grade Turkish cigarettes 
manufactured by the Richmond 
Gold & Silver Cigarette Co., 213- 

215 W. 2oth St., New York, have met 
with much favor by the trade and are 
pleasing thousands of discriminating 
cigarette smokers. The wrapper is 
composed of a Japanese fibre resemb- 
ling paper, through which the inner 
lining of pure gold or silver leaf can be 
seen, and when one of these cigarettes 
is smoked the virgin metal tube retains 
the ashes to the end, and upon exam- 
ination or breaking open will be found 
to still contain a gold or silver lining. 
The gold and silver leaf is the same as 
used by sign writers for lettering signs, 
windows, etc. This is certainly an in- 
novation in cigarette making that is 
appreciated by connoisseurs and the 
high class trade, as there is no harmful 
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effect of burning paper and the cigar- 
ette does not stain the fingers or stick 
to the lips. 

This cigarette will appear shortly in 
handsome new boxes of two shades of 
violet and two shades of green, printed 
in gold and silver. The company also 
expects to put a 15c. package of cig- 
arettes on the market, for which a large 
and ready sale is assured, owing to the 
novelty and high quality of the goods 
and the handsome profit in them for 
the retailer, who should keep abreast of 
the times and investigate carefully this 
coming cigarette. Samples will be sent 
upon request. 

The gold and silver wrapper and the 
process of manufacture is broadly pro- 
tected by letters patent in the United 
States, all South American States, all 
South African States, Canada, Mexico, 
Russia, Belgium, Germany, France, 
China, Porto Rico, Egypt, England, 
Turkey and Cuba, about 30 in all. A 
very handsome offer was recently re- 
ceived from London by the company, 
from an English concern, who desired 
to equip a plant and manufacture the 
gold and silver cigarettes in England, 
which is now under consideration. 


“Pa, what’s a she-devil ?” 

“Say another word against your 
mother, Adolphus, and I’ll give you a 
good hiding!” 


Reliable dealers read THE CIGAR 
Store MAGAZINE; $1 a year. 


“Wow! Not at both ends!!” 
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Philadelphia Pencilings. 
ILLIAM M. JACOBS, of coun- 


terfeiting fame, in a recent affi- 

davit in defense to the suit insti- 
tuted against him by the government, 
says: “The amount claimed by the 
government is far in excess of the 
amount due, and there has been no 
credit for the amount realized by the 
government upon the sale of my prop- 
erty and book accounts.” He also 
claims that the government has so 
confused the revenue stamps which 
were genuine with those alleged to be 
counterfeit, that it has overcharged 
him to the extent of $60,000. 

The cigar store of David Schneyer, 
254 N. roth St., was entered by burg- 
lars a short time ago, and cigars to the 
value of about $10 were taken. 

M. J. Dalton has opened his beauti- 
ful new cigar store at 13th and Chest- 
nut Sts. It is said to be one of the 
finest in the United States, and as the 
location is excellent and most advan- 
tageous, a big business is in order. 


Miscellaneous Musings. 


J. BETHEL, president of the well 
e known firm of Bethel & Co., to- 
bacco exporters, of Louisville, 

Ky., died recently of heart trouble. 
The Southern Tobacco Co., of 


Greensboro, N. C., is advertising its 
goods by giving away a pocket map of 
South Africa. 

Mr. Tiffany, manager of the Des 
Moines Cigar Co., of Des Moines, Ia., 
gave Oscar C. Hene lately an order 
for one brand of cigars which is the 
largest ever shipped into the State. 

The American Snuff Co., a com- 
bination of all the leading snuff man- 
ufacturers in the country, was incor- 
porated at Trenton, N. J., March 12th, 
with an authorized capital of $25,000,- 
000. 

The wonderful success of Benedict 
Little Cigars has been almost phenom- 
enal, and the demand for this short 
smoke of quality is ever on the in- 
crease. The recent loss by fire of Ben- 


edict & Co.’s large factory at Dayton, 
O., interfered but slightly with their 
business, and it was no time at all be- 
fore they had secured new quarters 
for their hands, and were turning out 
the Little Cigars by the hundreds of 
thousands, in order to keep up with 
the big demand. 

The Sealette Cigar, which is the lat- 
est product of Kuhles & Stock’s well 
known factory in St. Paul, Minn., is 
made of “Seal of Minnesota stock,” 
and is a remarkably good 5c. cigar, 
which is already meeting with a large 
sale wherever introduced. Cigarmen 
should secure samples and prices of 
this brand, both of which will agree- 
ably surprise them. 

J. C. Alexander’s cigar store, at 702 
Wyandotte St., Kansas City, Mo., was 
burglarized on the 17th and a consid- 
erable quantity of cigars and money 
were taken. 

The Finzer Bros. Tobacco Co. was 
incorporated at Louisville, Ky., re- 
cently, with a capital stock of $30,000. 
They will continue to manufacture 
plug tobacco. 

Wm. Foxen, president of the Detroit 
Cigar Co., died March 12th of diabetes. 

Frank D. Merritt, of the Kulman 
Cigar Co.. visited Seattle, Wash., re- 
cently. He states there are at least 
50,000 people there awaiting the open- 
ing of navigation, to rush to the Cape 
Nome gold fields. 

Geo. Burghart, the popular and well 
known cigar manufacturer, of Topeka, 
Kan., has struck a note of popular 
favor with the young men of that city 
by fixing up in a very artistic man- 





“T guess I'll see a re-tailer.” 
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MI FAVORITA 





CLEAR HAVANA CIGARS. 














MANUFACTURED AT KEY WEST, FLORIDA. 


PARK & TILFORD, 


Broadway, corner 2Ist Street, NEW YORK. 


PRICE LIST ON APPLICATION. > 
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BARGAIN 


TO INTRODUCE OUR SPECIALTIES. 


ENVELOPES, xxx white, 63 size, 


500, $1.25; 1000, $2.00. | 


LETTER HEADS, ruled, pink or blue 
bond paper, 500, $1.25; 1000, $2.00. 


BILL HEADS, 6's, good stock, 
500, $1.25; 1000, $1.75. 


STATEMENTS, 8's, good stock, 
500, $1.25; 1000, $1, 75. 


WE PAY THE EXPRESS. 
SEND CASH WITH ORDER. 


PARKER CO,, M2799, osto™ 


Samples on request for 2c, stamp. 








Made upon the right 
"| principle for comfort, 
«style and service. 
“wey No leather to stain the 
y clothing; adjusts front 
and back; fits and sat- 
isfies every one who wears 
3 . The inventor of the 
4 President Suspender has 
¥ skiifully combined in it every 
desirable feature, making it the 





we will send you for 50 cts. 
C.A.EB "A RTON MFG.CO, 
Box 1¢ Shirley, Mass. 








P, O. Box 2747. 


For PRESS CLIPPINGS... 


ON ALL SUBJECTS 


Please address 


National Press 
Intelligence Co. 


32 PARK PLACE, 
New York, 


NOT 
JOB LOTS. 


ner the room in the rear of his cigar 
store, corner 8th St. and Kansas Ave., 
to be used as a smoking room and a 
place where men can meet their friends 
or spend a social evening in the enjoy- 
ment of a good cigar. 

It is reported that Allen & Marshall 
will build a cigar factory in Bristol, 
Pa., and will employ about 500 hands. 

The New Century Cigar Store is the 
name of a new store recently opened 
by D. J. Ford & Co., 503 South Main 
St., Elkhart, Ind. The store contains 
handsome fixtures, billiard and pool 
tables, and in the rear is a reading, 
smoking and card room. A full line of 
imported and domestic cigars will be 
carried. 

The cigar store of Lewis & Whelan, 
Syracuse, N. Y., was burglarized last 
month, and a sum of money and four 
boxes of cigars were taken. 

R. L. Comfort has opened a new 
cigar factory at Phoenix, Ariz. He 
will manufacture for the wholesale 
trade exclusively. 

W. C. Prout, who has been covering 
Maine for several years in the inter- 
ests of the American Tobacco Co., has 
entered the service of F. B. Washburn 
& Co., of Brockton, Mass. 

F. E. Hills, of Springfield, Mass., 
has bought the cigar store of Harley & 
Co., at the corner of Worthington and 
Main Sts. 

The manager of the Harrisburg, Pa., 
branch of Kerbs, Wertheim & Shiffer, 
cigar manufacturers, says there is no 
truth in the statement that their em- 
ployees in that city will go on a strike. 

Alexander Darley, Jr., and J. C. 
Luttrell, both members of the 1st Col- 
orado Volunteers, and who stayed in 
the Philippines when the regiment re- 
turned home, have opened up a cigar 
store in Manila. 

C. A. Carpenter, of Taunton, Mass., 
has opened a new cigar store and man- 
ufactory at 28 and 30 Cohannet St. 
He will carry a full line and can suit 
the most fastidious, so he says. 

The Nodine Cigar Co., of Syracuse, 
N. Y., are to move in the Doyle Block, 
in Franklin St., near West Genesee, 
where they will occupy the entire 
building. 
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IT’S UP TO YOU. 


This popular brand of cigars is now less than 
three years old, and the sales for 1899 were as 
follows: 

January 405,500 
February 148 $50,375 
M. a 654,850 
. 832,840 

941,190 


12,147,490 
An average of over one 1nillion a month, and that 
means something. 

SWEET VIOLET Cigars are GOOD cigars, the 
kind that makes a man risk burning his lips to get 
The latest version of that little the last whiff. If you are not one of the up-to-date 
George Washington episode leaves merchants who contribute to this enormous sale 
*: : and you do not know how gond they are, write for 

out the ‘‘Hatchet” and substitutes a sample box, booklets, etc. 


cigar ; don’t blame the boy, for hav- Respecttuily, 


ing been caught smoking one of AUSTIN, NIGHOLS & 60. 


W YORK. 
Per J. EDWARD COWLES, Mgr. Cigar Dept. 


YOU CAN 
PLAY THE PIANO 
IN 5 MINUTES 


.-26c. POSTPAID 


Knowledge of music is unnecessary 
as these simple Instructions and Dia- 
yrams are easily understood. even by a 
child, enabling anybody to play the 
piano in five minutes, witbout previous 
instruction or long and tedious study. 
It will surprise and entertain your 
friends, and brighten many dull even- 
ings. 

Twenty-four (24) different Piano or 
Organ Accompaniments of fall chords 
in every key, both major and minor (72 
chords in ail), to accompany singing, 
playing of Violin, Banjo, Mandolin, 
other musical instruments, etc. Every- 
thing fully and clearly explained—suc- 
cess assured in every particular. 

KREEKKE HE HK 

Complete and Explicit Instruac- 
tions, Diagrams, Chords, Etc., by 
prepaid mail for 2s Ceuts. Send 
Stamps or Coin and Order To-day. 


Satisfaction Guaranteed 
or Money Refunded... 


SPENCER PUBLISHING (0., 


147 NASSAU STREET, NEW YORK. 
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Wanted... 
A Hustler 





We want a hustling representative 
for THE CIGAR STORE MAGAZINE in 
your city, and have a magnificent prop- 
osition for you that will increase your 
regular income largely. 

It is easy work and profitable em- 
ployment, and will take but little of 
your spare time. If you are in the 
trade it will prove an especially attrac- 
tive side linc for you; while if you can- 
not take it up. please show this to some 
bright young man and have him write 
us at once for particulars and liberal 
terms. 
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THE CIGAR STORE 
MAGAZINE... 


Times Building, 
Telephone: 
3707 Cortlandt. 





st A KNOWLEDGE OF MUSIC IS UNNECESSARY. tutvt 
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TRADE WANTS. 


Wants, For Sale, Exchange, etc., 
advts, will be inserted under this head 
for one cent a word for 25 words or 
more. Cash with order; stamps ac- 
cepted. Answers will be forwarded, if 
desired. 


Een wy 


L. ROTHSCHILD & & CO.,. 
General Business Brokers, 
320 BROADWAY, 

Room 921, New York. 
Cicar Stores AND STANDs in all parts of 
the city sold privately and in strictest con- 
fidence on commission. If you wish to 
buy or sell a store, send postal and our 
representative will call. Prompt attention 

guaranteed. 





_ Cicar Store, near prominent ferry, sell- 
ing account death. Price, $1,000. Rorus- 
cHitp & Co., 320 Broadway. 


Cicar Store for sale, downtown, busy 
street. Price, $1,200; investigate this. 
Rotuscuitp & Co., 320 Broadway. 


Cigar Store for sale, leading avenue, six 
living rooms. Price, $2,000. Rent, $55. 








average $550 monthly business; splendid 
Roruscuitp & Co. 320 


opportunity. 
Broadway. 


Cicar STorE, downtown; selling account 
sickness. Price, $400. Rent, $30. Rorus- 
cup & Co., 320 Broadway. 


Littte & Co., Business Brokers, Room 
173, World Building, New York, have al- 
ways a number of good cigar stores for 
sale. If you want to sell, send particulars. 


Wuat Have you to offer for a three-foot, 
curved front show case in good order? 
Address “Maxe Orrer,” Box 3, The Cigar 
Store Magazine. 


~ Wantep—Some reliable house or jobber 
to handle a new brand of first-class 5-cent 
cigars. Exceptional inducements given 
right party. Please address ‘“MANUFAC- 
TuRER, Box 7, The Cigar | Store Mazagine. 


Younc MAN, 22, experienced cigar clerk, 
having been with prominent. Broadway 
merchant, desires position. Can furnish 
Al references. Adress “Nox,” Box 10, 
The Cigar Store Magazine. 

















a IN TYPEWRITERS. 


Short Smokes. 


HERE should be no trouble in in- 
ducing the warring tobacco trusts 
to smoke the pipe of peace. The 

argument should certainly appeal 
to them that instead of trying to do 
each other up, they should concentrate 
their energies on the public. 

The tobacco trust has closed up an- 
other one of their factories—one in 
Detroit—and 1,000 employees have 
been notified that their services would 
not be required after the 1st of May. 
If the trust issue assumes a tangible 
form in the coming campaign, a great 
many voters will have lots of time to 
study it. 

The ancient “smuggled” cigar racket 
was worked in Paterson (N. J.) re- 
cently, and quite a number of the citi- 
zens of that town took advantage of 
the opportunity to lay in a supply of 
choice Havanas(?), which of course 
turned out to be 3 for 5c. “stinkaduros” 
of the most villainous type. 

A man in Chicago is trying to get a 
divorce from his wife because she 
smokes cigars. He is not likely to get 
it, as it is not against the law to smoke, 
but it is a case which points out the in- 
equality of the law and custom, as ap- 
plied to men and women. 

A certain cigar dealer in North 
Adams, Mass., recently dropped the 
price on a certain brand of toc. cigars, 
for the reason that they were not sell- 
ing fast enough, and disposed of the 
balance of his:stock at 5c. each. The 
drummer who sold him the cigars 
called on him again soon after and in- 
quired if he desired to purchase an- 
other supply of the cigars. The dealer 
said that he did not, and explained the 
sacrifice he had been obliged to make 


Business men can save much 
valuable time by using a Tyre- 
writer. You will not be without 
one after once using. We fur- 
nish Remingtons, Smiths, Ham- 
monds anda.! standardmachines 
at from $25 to $40, with full 
guarantee. New machines at 
reduced prices. Will send ma- 
chine subject totrial. Standard 
machines rented at $3 monthly. 
We also exchange and buy for cash, Desks, Cabinets 
and Supplies at reduced prices. Send postal for illus- 
trated list of all standard machines. 


Consolidated Typewriter Exchange, 


241 Broadway, New York City. 
‘Telephone, 5389 Cortlandt. 


to get rid of them, when the astonished 
drummer told him that they were 5c. 
cigars. The question now is, whether 
the joke is on the dealer, those who 
have been paying toc. and calling 
them “pretty good, but not quite up to 
the mark,” or those who have been 
buving by the quantity since the price 
was dropped and chuckling over get- 
ting Toc. cigars for 5c. 

The Pope ordered 100 pounds of 
American snuff at a Baltimore house 
and paid $2 a pound for it. It was 
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E, M. SCHWARZ &CO.,_ 


New York. 
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MAKERS OF 


AMERICA’S GREATEST CICARS. 
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SOLE DISTRIBUTORS 
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LEADING BRANDS_© _ 
CLEAR HAVANA 


ND 


DOMESTIC CIGARS. 


It will pay you to call and look through our 
line, or we shall be pleased to call on you 
with samples whenever you desire. 
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‘IMPORTANT | 


THE CIGAR STORE MAGAZINE 


NOTICE. 


We desire all retailers throughout .-; 


» the country to never lose sight of «| 


* the fact that 


- The Cigar Store 
Magazine... 


. is issued solely in their interest, and 


! that we shall always be glad to i 


- from Retailers, Consumers, Jobbers, ‘; 


publish letters, communications, etc. ! 


> Manufacturers, or others, on mat- ! 
» ters of interest or value to 


| ideas for signs, etc., good stories, 7) 
humorous or otherwise, which are ; 


ee ee 


PL a 
a a 


THE MAN BEHIND 
THE COUNTER. 


Let us hear from you with any i! 


suggestions, criticisms, complaints, ; 


always acceptable. 


All are invited to discuss and talk { 
matters over through our columns, 


' and we ask you to make yourself ‘ 
thoroughly at home in 


THE CIGAR STORE 
MAGAZINE. 


‘ 
|; Let us hear from you, 


% 


4 Times Building. 
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The Cigar Store 
Magazine Co. 


NEW YORK. 
Telephone, 3707 Cortlandt. 








packed in glass jars and placed in silk 
lined cases covered with velvet. 

One of the few things of which the 
Boers have an inadequate supply is 
tobacco. While spending millions for 
guns and ammunition, they neglected 
to provide themselves with the sooth- 
ing weed. Soldiers positively cannot 
get along without it. They can easier 
in many instances dispense with food. 
An editor in Pretoria, the capital of 
the Transvaal, appreciates the situa- 
tion. He has made an appeal to the 
citizens who remain at home to deny 
themselves tobacco in order that the 
supply of the men at the front may 
not be restricted. 

A law has been recently passed 
which forbids putting pictures of 
prizes, or promise of prizes, in pack- 
ages of tobacco or cigarettes. If there 
was any way to make the manufac- 
turers put the value of the prizes into 
the goods which they sell, customers 
would be appreciative. 

General Otis cables that since the 
opening of the ports of the Philippines 
to commerce 70,000 bales of tobacco 
have been received at Manila, and that 
large shipments of the commodity will 
soon be made to the United States and 
other countries. 

The festive cigarette is having a 
hard row to hoe these days. It has 
been charged with theft, murder, ar- 
son, suicide, insanity, forgery, moral 
degeneration and a host of other 
things, but now it has another crime to 
answer for. It has been tried and con- 
victed by the weather bureau chiefs of 
responsibility for mistakes in weather 
forecasts, and hereafter none who 
serve Uncle Sam in the capacity of 
weather sharps may dally with the 
weed encased in white paper. 

The tobacco trust is making a great 
fuss about the competition of little 
Porto Rico. The Philippines and Cuba 
may come next, and the end of their 
troubles is not yet in sight. 


Not only is THE CrGar StorE Mac- 
AZINE read by intelligent retailers the 
country over, but also by thousands of 
their customers ; $I a year. 
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Were this your advertisement, 
not only would it be read by 
cigarmea throughout the coun- 
try, but also by their many cus- 
tom ‘rs and you would therefore 
reach the consumer as well as 
the retailer. 


Through no other 
channel can you in- 
vest a like amount 


to better advantage. 


Fie‘d. 


Choice and Thorough Service, 


An Exclusive and Profitable 3 
Low Rates and ts. 


Further Fascinating Facts 
Freely Furnished. 


The Cigar Store 
Magazine... 


Times Building, 
New York. 


Telephone: 
3707 Cortlandt. 





Make Yourself... 
An Appropriate Present 


of a Year’s Subscription to 


Che Cigar Store 
Magazine... 


It’s $1.00 only 


And you'll get 1,000 First Quality 
Gummed Labels of your name, etc, 


FREE ——_ ay 


The combination will please you im- 
mensely for a whole year. 


How’s a good time 
to send the $: 00. 


The Cigar Store Magazine 


TIMES BUILDING, 


Telephone 


New York. 
3707 Cortlandt. : 





RETAILERS’ REVIEW. 
BRAHAM SHINE’S cigar store 
at Somerville, Mass., was bur- 
glarized the other day, and a 
small amount of cigars, cigarettes and 
money taken. Upon opening the store 
the following Monday it was found 
that the thief had returned the stolen 
property. Whether this was due to 
deliberation over the Sabbath, or the 
quality of the goods, is a matter of 
conjecture. 

O. D. Francis has opened up a cigar 
store in the new Bailey Block, Zanes- 
ville, O. His store will be strictly up- 
to-date, and he will carry all the popu- 
lar smokes. 

Monroe Pollock has succeeded E. 
Mittler, of the firm of Mittler & Wein- 
berger, of Youngstown, O. The new 
firm will be known as Pollock & 
Weinberger. 

A New York cigar dealer by the 
name of Dreyfus, who had gotten into 
trouble and skipped the town to escape 
indictment, was arrested in Chicago. 
He was detected by his resemblance to 
Wm. J. Bryan. Of course it was 16 to 
1 that he wouldn’t get away. 

Maurice Ziegler has opened a new 
cigar store at 28 Public Square, 
Wilkesbarre, Pa., and expects to build 
up a good business by offering the 
best grade of goods. You have the 
right idea, Maurice. 

Sam Mauch, 495 6th Ave., has no 
faith in the advertised brands of ci- 
gars, and carries none of them in 
stock. He makes some nice window 
displays and is having a good trade. 

FE. Oscar Pryor has bought the 
cigar and news stand in the Hotel At- 
las, Dayton, O., which was formerly 
conducted by J. L. Oram. 

The cigar store of A. Pour, of Bris- 
tol, Conn., was entered by burglars 
recently, and a small amount of money 
taken. 

Henry Conerus, of Aurora, IIl., is 
remodelling his store. An up-to-date 
plate glass show-window and new in- 
terior decorations will make it one of 
the finest stores in the city. 


Tue Cricar StorE MAGAZINE will 
keep you up-to-date for $1 a year. 
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WITH THE 


Benedict Little Cigar. 


It pulls trade from all directions. It gathers 
in cigarette trade and five cent trade and one 
cent trade, 

The Benedict isarich, Havana filled, 33% 
inch, slender ‘‘ short smoke” which costs the 
dealer $7.50 a thousand and sells at $1.00 a 
hundred, or 10 cents for ro. 

The Benedict appeals to many classes of 
smokers and is vastly superior to any other one 
cent cigar, 

Don’t you want to share tha fruits of our 
magazine advertising? We have 
created a demand which you will 
certainly find it profitable to fill. 


"Write to-day tor more intormation. 


BENEDICT & GOMPANT 


DAYTON, OHIO, 
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Racine Paper Goods Co., 


RACINE, WISCONSIN, U. S. A. 


SOLE PROPRIETORS AND MANUFACTURFSRS OF 





THE PARMENTER IMPROVED 
WAX-LIN E D— eet 


wo" GIGAR POCKETS 


Indorsed by all smokers. Do not bind cigars. 
Prevent breakage. Impervious to either moisture or heat. 


PERFECT POCKET HUMIDORS. 


Convenient in every way and acknowledged by manufacturers 
and retailers everywhere to be the best and cheapest method of 
advertising cigars: SURE to be distributed. 
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Our goods are made under and are broadly protected by the 
following United States Patents, viz,: 


No, 471,255, dated Mar. 22, 1892. 
No, 598,483, filed Dec. 10, 1894, 
No. 598,484, dated Feb. 1, 1898. 
No. 598,485, dated Feb. I, 1898 ; 
No, 29,491, Oct. 18, 1898. 
No. 29,591 and No, 29,592, both dated Nov. I, 1898. 
No. 633,394, dated Sept. 19, 1899. 
And other patents pending. 


Our goods are also protected by letters patent in Canada, Eng and, 
France, Belgium and Germany. 


remo 


Our Mr. O. L. Parmenter is the pioneer inventor in this line, 
and our patents broadly protect many constructions and variations 
in the line of 


Paper CIGAR POCKETS or Peuches. 
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The Khedivial Company, 
NAPOLEON TOBAGGO WORKS. 


IMPORTERS AND MANUFACTURERS OF 


Turkish Tobaccos 


Cigarettes. 


7-”_——OOOEOOOOrw 


CHICAGO, ILL. 


— 





¢ 


OFFICE AND MAIN DEPOT: 


134-136 Grand Street, Corner Crosby, 
NEW YORK. 


BRANCHES: 


313 West 125th St., New York. 334 Gold St., Brooklyn 
288 E. Houston S$t., New York. 137 Duffield St., Brooklyn. 
9-11 Warburton Ave., Yonkers, N. Y. 197 Graham Ave., Brooklyn. 


Metropolitan Tobacco Company, 
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a rerrecT cigar #16/ GED. L. STORM & 0. 


ever produced. 
24-26 MURRAY ST., 
.»»- NEW YORK. 


SOLE DISTRIBUTORS FOR 
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Straiton § Storm Co. 
Itt. Stachelber'g § Co. 
TOBACCO by 


; Jobn W. Merriam § Co. , : Kerbs, Wertheim 
135 and 137 Maiden Lane, : § Schiff er 
i 


» 
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ESTABLISHED 1857. 


BE WISE 
INGREASE YOUR SALES . 


BY SELLING 


All sizes, from $55.00 
to $85.00 per 1,000. 


Send for samples and let us get in touch ' 


Y with you. 3 CLEAR HAVANA 
+ T. J. DONIGAN, M. Stachelberg & Co., 


43 Centre Street, New York. '! 383 and 385 West Broadway, 


NEW YORK. 
a Te SS SS SS SS 











